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Global Networks? 

Social Networking Sites for Business 
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Business Research 
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Sorry .... J can 
only put you 
through if you 
know the na me 

Finding Names 

Making Connections 

Finding Information 
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The target: 
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Case Study 

A particular brand within a leading 
global food manufacturer 

The research requirement: 
1) ldentify the management 

organisation structure within Europe 

2) ldentify the product development 
processes used for the brand 
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Issues for the future 

• Privacy 

• Online security 

• Ownership of data 

• Real-life 
networking? 

Thank Yeu 

Arthur Weiss is the managlng partner of AWARE- a UK 
based consultancy special ising ln competitive & marketing 
Intelligence analysls and training . 

Contact Details: 

Web Sites: www.marketing-intelligence.co.uk 

E-mail: a.welss@aware.co.uk 

Telephone: +44 20 8954 9121 
Fax: +44 20 8954 2102 
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