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NCWSEdge \ 

Wbo ~:::::~:::~:mate \ 
ncwspapcr and magazine syndlcator? 

NCWSEdge \ 
Why Syndieate? 

Exposure_. build a br~nd 

Eyeballs... drive tr~ffic to your Web site 

lncome ... 

Readershlp ..• 

gener~te revenue 

developnew 
users 
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Goodfor ... 

NeWsEdge \ 
Syndication for Exposure 

+ Ntw media: bulld brand awa111ness 

+ Prfnt ~s: drive lnttrUt and lei cl$ tor MW 

subsctlbtll and advtrtlstl'$ 

+ Hlgh-tldet bus/nenes: Inde show delegrtes, 
memll repons, tnllllng 

Syndication for Eyeballs 

Good for ... 

+ New med/1: bulld tnffk 

+ Advertlslng·drlvtn Web sites: bulld traffic 

+ Commetee sites: commodity·type transactions 

+ Prlnt propertlts: bulld 1 new audience 

+ Buslnesses: drive sales l11ds 

1 

\ 
\ 

1 

NCWSEdge \ 
Syndloation fo• ,.., • .,. \ 

Goodfor ... 

+ Establlshtd bnnds 

+ Ntw b11nds 

+ Niche content and content pme/veel as hlgh·value 

+ R•purposlng exlsllttg prlnt publications lnto 
tleciiOitlc fonmts. 

, 

63 



NeWsEdge\ 
Syndication for Readershlp 

Goodfor ... 

+ Bu/Id print subscrillm 

+ Launch new propetfits or med/1 

NeWsEdge , 
1 

How to Syndicale 

\ 

Associate Programs \ 
Do·it-yourself 

With Established Syndicators 

Syndication through "Associate 
Programs" 

Propettlts whost goiJ /s to drlvelnff'H: (ld'ltfflslng} 

Ptoptttlts wllost goll/s to drive commerce 

Eumpl~,\mazon.com 

• ,,.,. .... hao p<opt'itlal)' c .. trat (omall publiohrr \\'rb sien, author and 
fan dub Wrb oicft, and u .. dations thal p.11 Amuoa beok ud p<adocl 
rovno) 

•AmuORitootopacro 

• AwrazOitldl elit ta1r 
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--, 
--J Do·it-Yourself Syndication 

NeWSEdge \ 

Hlgh-value conrenl or unique con reni 

Drlv• lrafflc or bu/Id ' bnmd 

Eumplc·SIIlary.tom 

• liai plejWictary W-.ollooo'"' •• .,. 1,000 joi>J 

• SyndicalrJ thil conltntto hundrtdl or job 1i1n to unrrate en mc. 

, -· Using a Syndlcator 

News 1nd olher m.ass m~rltel content 

Branded content 

G•neratlng Revenue 

Esamplc-J..:night-Rithlcr Tribune Business News 

• Not a .tntmati<l• site or physiul proporl)' 

• Ctntratts rt\·~nut from •st ol ii.J rHCtnt 

Types of Syndication Deals 

./Revenue or subscrlptlon f11 share 

./ Advtrtlslng sh111 or olhtr alltm~tlvt lm:omt shlre 
(som elimes 1 slldlng seale} 

./ llslge. per click or per 1111clt 

./ Subscrlpllon- per user or per eus tomer organlz•llon 

./ Flat f11 • usually • muUJ.year agreement 

' \ 
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NeWsEdge \ 
How a Syndicator Can Add Value 

$ Unlfonn content org,•lzallon, tuonomy and lllgglng 
$ Z.fx7 support 
$ G/ollal dlsltlllullon 
$ Centr.llnvolclng 
$ S1/es 
$ Milf*ellngand promotion 
S Del/ver tagged and coded content llrclr to puiJI/sher for use 

on lhe/r own Weil slles. 

\ 
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NeWsEdge 
l The NewsEdge Syndication model 

n1 a king content 

val ua ble 

·--­.__. ·-­-

NewsEdge ls a· global providcr of ~nt 
solutions and clcdronic publlsttlng 
tec:hnologles for ~ness. 

Our œstomcrs inc:kldê tiôth éàntciit> 
treators and the oper.îtèlrs ofihc: .wortd~s 
most active wr.b' 5ites. 
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Wc otrcr tedmO!ogy,lf'd ~ fo.r OUr· 
~stcHners to c:ra~.ma~·~nd dcplay 
content for mlilions cf~: ihrOùgh 
entcrprlse sltés;portals. ~Web 
sites and distributlOil c:hai'l~s. 
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